
 
 

Youth	  Expat	  Survey	  
A	  guide	  to	  European	  mobility	  

 
 
 
 
 
 
 
 
 
 
 
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	   
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



	   2	  

 
 
	  
	  
Executive	  Summary	  ...........................................................................................................................	  3	  
Part	  I.	  Introduction	  .............................................................................................................................	  5	  

Report	  Structure	  ........................................................................................................................	  6	  
Methodology	  ................................................................................................................................	  6	  

Part	  II.	  	  Descriptive	  Analysis	  ..........................................................................................................	  8	  
Push/Pull	  Factors	  ..........................................................................................................................	  8	  
Introduction	  ................................................................................................................................	  8	  
Decision	  to	  Relocate:	  Expatriate	  Students	  .....................................................................	  8	  
Benefits	  of	  Relocation:	  Expatriate	  Students	  ..................................................................	  9	  
Decision	  to	  Relocate:	  Expatriate	  Young	  Professionals	  ..........................................	  10	  
Benefits	  of	  Relocation:	  Expatriate	  Young	  Professionals	  .......................................	  11	  
Country	  of	  Choice	  ...................................................................................................................	  11	  

Expatriate	  Finance	  ......................................................................................................................	  11	  
Introduction	  .............................................................................................................................	  11	  
Financial	  Challenges	  .............................................................................................................	  12	  
Living	  Costs	  ...............................................................................................................................	  13	  
Monthly	  Disposable	  Income	  ..............................................................................................	  13	  
Monthly	  Expenditure	  ............................................................................................................	  14	  
Financial	  Management	  .........................................................................................................	  15	  

Expatriate	  Banking	  .....................................................................................................................	  16	  
Banking	  Habits	  ........................................................................................................................	  16	  
Difficulties	  Encountered	  When	  Opening	  Up	  New	  Products/Accounts	  ...........	  18	  
Opening	  an	  Account:	  Key	  Determinants	  ......................................................................	  19	  
Opening	  an	  Account:	  Key	  Challenges	  ............................................................................	  20	  
Money	  Transfer	  Services	  ....................................................................................................	  20	  
Personal	  Finance	  Management	  ........................................................................................	  21	  
Non-‐Bank	  Financial	  Products/Services	  ........................................................................	  22	  
Satisfaction	  with	  Expatriate	  Life	  .....................................................................................	  23	  

Appendix	  .........................................................................................................................................	  26	  
Push/Pull	  Factors	  ...................................................................................................................	  26	  
Expatriate	  Finance	  .................................................................................................................	  29	  
Expatriate	  Banking	  ................................................................................................................	  31	  



	   3	  

	  

	  

Executive	  Summary	  

	  
The following multinational research investigates the experiences of young 
expatriates between the ages of 18 and 28 in the following European countries: the 
United Kingdom, the Netherlands, Poland, Germany, Italy, Belgium and France.  
 
Focussing on both the drivers of migration and barriers to migration, it analyses the 
motivations behind deciding to relocate to another country, the range of benefits 
experienced in each country, the financial, banking, and expenditure challenges, and 
the needs and preferences present when becoming an expat. Moreover, it 
demonstrates the varying push/pull factors impacting the decision to relocate for both 
students and young professionals, and compares and contrasts the positive and 
negative aspects of expatriate life in each of the countries surveyed.  
 
Overall Findings 
 
Push/Pull Factors 

• The main reasons for deciding to relocate are as part of an opportunity 
provided by school/university (46%) for students, and for job opportunities 
(58%) for young professionals. 

• The main benefits from relocation are: a higher quality of education (66%) for 
students, and career development (67%) for young professionals. 

• The highest percentage of the entire sample of expatriates surveyed relocated 
on the basis of the perceived lifestyle present in that country (43%). 
 

Expatriate Finance 

• The most challenging aspect of organising individual finances is in 
understanding the national living costs (30%). Only 33% consider their 
individual living costs and daily expenditures as having decreased since 
relocating taking into account the expatriate’s country of origin and country of 
residence.  

• The expat community sampled spends the highest amount of their disposable 
income (33% spending 100 euros or above) on food and grocery shopping. 
 

Expatriate Banking 

• 40% of the surveyed young expats have a current account in both their country 
of residence and country of origin. 34% have a credit card in their country of 
origin, compared to only 18% in their country of residence. 
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• 72% of the respondents found it easy or very easy to open a current account in 
their host country. 

• The most important factor having an impact on the decision to open an 
offshore account is the reputation of the bank (47%), and the most frustrating 
aspect is the amount of documentation required (37%). 

• 21% of the sample already used a non-bank credit/debit/purchasing card. 
Where: in the country of residence, in the country of origin or smwre else? 

 
National Findings 
 

• The UK (80%) and the Netherlands (79%) record the highest number of expat 
students who believe they benefit most from quality education.  

• Expats in Belgium (82%) and the UK (75%) have benefited most from career 
development since relocating. 

• 63% of expats in Poland and 40% in Germany have experienced more 
affordable living costs. 

• Expats in Belgium (42%) have benefitted most from an increase in personal 
spending.  

• Understanding living costs is the most challenging aspect in Italy and Belgium 
(35%) and the UK (33%). Bank and conversion rates are the most difficult 
financial challenges in Poland (36%). 
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Part	  I.	  Introduction	  

	  
The right to free movement and residence, one of the four fundamental freedoms 
introduced in the EEC Treaty of 1957, has long been heralded as one of the most 
valuable pillars of an effective internal market (Latvian Presidency of the Council of 
the European Union, 2015; Benton, 2013). Moreover, the benefits of free movement 
range from economic, to social and cultural, with mobility often alleviating 
unemployment and labour shortages, and increasing cultural exchanges, individual 
experiences and educational opportunities. (Benton, 2013; Benton & Petrovic, 2013). 
The anticipated and documented benefits of migration, and particularly that of youth 
migration, can also include linguistic skills, personal enhancement and increased 
levels of knowledge through new experiences (people, places, lifestyles and cultures) 
(Hauvette, 2010). As a result, it is unsurprising that the impact of mobility in Europe 
has become a key policy topic within the European Union, with the European 
Commission emphasising the role of youth migration through initiatives such as 
Erasmus +, Youth on the Move and the Youth Opportunities Initiative (Kern, 2014). 
This is further demonstrated through the introduction of a range of policies aimed at 
improving job matching through EU employment packages, alongside the extension 
of the Erasmus mobility scheme to include young apprentices as well as university 
graduates (O’Reilly et. al, 2015).  
 
During 2013, almost 3.4 million people immigrated to one of the EU Member States, 
with over 2.7 million emigrants having left an EU Member State (Eurostat, 2014). Of 
this figure, there was an estimated 1.2 million intra-European migrants who were 
citizens of another EU Member State (Eurostat, 2015). Furthermore, it is also 
estimated that around 18.5 million third country nationals reside in the EU, 
comprising 3.8% of the EU’s total population (European Commission, 2009). 
Alongside this, youth migration in particular is on the rise, with the global number of 
young migrants having reached the 34.8 million mark in 2013. (OECD, 2013). 
Additionally, a higher proportion of young migrants are amongst the younger adult 
ages, with it being noted that this age distribution is particularly prevalent amongst 
young people aged between 23 and 27 years old (UNDESA, 2011). 
 
Interestingly, and despite the relative ease of intra-European mobility, European 
nationals comprise a comparatively small number of the overall migration figures. 
While in 2011 it was observed that 4.1% of residents in the EU were third country 
nationals, only 2.5% were EU nationals based in another European country (Benton & 
Petrovic, 2013). As a result, understanding the key motivations that drive youth 
migration is increasingly important, particularly amongst young Europeans moving to 
other European countries. 
 
While it has been noted that opportunity differentials are at the heart of most 
migration patterns (Benton & Petrovic, 2013), with young people deciding to relocate 
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on the basis of increased educational or career options - a wider range of pull factors 
are also prevalent. These can range from organisational factors, individual interests, 
family and relationship considerations and personal development (Dickmann, 2012). 
As a result, while pull effects (attractiveness of host destination) are often dominated 
by educational quality, wage levels, employment rates and labour demand (which 
explains the higher levels of migration taking place in Germany (7.0 million) and the 
UK (5.0 million) (Eurostat, 2014) – cost of living, climate, social life and cultural 
heritage play an important factor in an individual’s decision to relocate to a specific 
country.  
 
Moreover, while these factors play a key role in increasing movement, certain barriers 
are still present. Amongst these, perceived language barriers and a lack of information 
(e.g. culture, taxation and social security systems, qualification requirements for 
education), amongst others, play a part in deterring young people from seeking the 
benefits available from relocating to another country (European Commission, 2009). 
Resultantly, improving the knowledge base for would be mobile young people is an 
important aspect in the future of European migration.  
 
With this in mind the following research report aims to add to this knowledge base 
and present the motivations and driving forces behind relocation, and highlight key 
insights and individual experiences of being a young expatriate in Europe. Focussing 
on both the drivers of migration and the barriers to migration, this project will 
demonstrate why students, graduates and young professionals move to European 
countries, why they chose a particular country of destination, and their experiences of 
expatriate life in that specific country. Additionally, it will investigate experiences 
with a focus on motivational factors, financial experiences, living costs, ease of 
settlement and the key personal benefits gained since becoming an expatriate. 

Report	  Structure	  	  

 
The first stage of this analysis (Part I) will introduce the key themes related to youth 
migration in Europe, and will highlight the key trends, figures, and motivations 
behind the decision to relocate to another country. Subsequently, part II will present 
the key findings of the ThinkYoung and BNP Paribas Fortis, demonstrating the 
push/pull factors affecting youth migration to each country, the financial and 
expenditure experiences in each country, and the key challenges for expatriate 
banking. 

Methodology	  

 
The data collection exercise was performed between November 2015 and May 2016 
through an online survey administered to young expatriates (students, graduates and 
young professionals) aged between 18 and 28. The survey was completed by 2,881 
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young expatriates currently residing in Italy, the United Kingdom, France, Germany, 
Poland, the Netherlands and Belgium.   
 
 
In order to ensure the survey sample’s representativeness a weighting adjustment was 
made in order to match the youth expatriate population in each country surveyed in 
the report. As a result, an adjustment weight was assigned to over and under 
represented answers. 
	   	  



	   8	  

Part	  II.	  	  Descriptive	  Analysis	  

The following section presents and discusses the results of the ThinkYoung and BNP 
Paribas Fortis survey on youth migration. It presents and analyses the push/pull 
factors driving young people to certain European countries, the key benefits 
experienced from relocating, and the financial costs, living conditions, and banking 
choices of expatriates in the surveyed countries.  

Push/Pull	  Factors	  

Introduction	  	  

For young people, the decision to migrate is often related to important life decisions, 
particularly with regards to higher education, employment opportunities or lifestyle 
and personal commitments (UNDESA, 2011). As detailed previously, while 
opportunity differentials including employment, education opportunities and wage 
levels (Gløersen et.al, 2016) are a key determining factors in young people deciding 
to relocate to another county, a wide array of further factors play a significant role. As 
a result the following analysis will present and compare the reasons for migration 
according to the survey respondents, and will compare the perceived benefits of 
expatriation with the actual experiences of expats living in each country.  
 

Decision	  to	  Relocate:	  Expatriate	  Students	  

International Analysis 

According to the international sample (46%) the main reason for deciding to study 
abroad was as part of an opportunity provided by their school/university. This is 
followed by the individual wish to experience another culture (38%) and in order to 
learn another language (33%).  Moreover, it is also interesting to note that 32% 
decided to relocate in order to improve their CV to maximise their career 
opportunities in the future. 
	  
Country Level Analysis  

Deciding to relocate on the basis of a higher quality of education was the top 
choice for students based in the UK (41%), compared to only 14% in Poland and 
9% in Italy.  Moreover, experiencing a new culture was a key pull factor in Italy 
(50%), the Netherlands (44%) and Germany (40%). Improving language skills was 
selected as a pull factor for 42% of students in Germany, followed by 39% in Italy 
and Belgium respectively (compared to 33% internationally and 23% in the UK).  
 
Gender Analysis 

The most striking difference with regards to the motivations behind choosing to 
relocate to another country from a gender perspective was in order to improve 
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language skills, with female expats (36%) seeing this as a key factor compared to 
their male counterparts (28%).  
	  

Benefits	  of	  Relocation:	  Expatriate	  Students	  

International Analysis 

Accessing a higher quality of education (66%) is the most frequent benefit 
experienced internationally, followed by an increased social life (51%) and a better 
quality of life (50%). An increase in financial savings (8%) and satisfaction with the 
national economy are the least well-received benefits.  
	  
Country Level Analysis  

The UK (80%) and the Netherlands (79%) record the highest number of expat 
students benefiting from the access to a quality education. However, this is 
contrasted with only 9% in the UK benefitting from affordable education (compared 
to 37% in France and 35% in Germany). Expat students in Poland (62%) and 
Germany (35%) benefit the most from affordable living costs (contrasted by 7% 
in the UK and 14% in France) while students experienced the most drastic increase in 
social life in Belgium (63%).  Furthermore, in both the Netherlands and the UK (52% 
and 56% respectively) the surveyed students reported having experienced a better 
quality of life. 15% of expats in the UK reported having benefited from an increase in 
access to banking and finance (compared to 5% in the Netherlands and 7% in 
Belgium).  
 
Gender Analysis 

While few gender based variants are present, it is interesting to note that a greater 
number of female expats (55%) benefit from an increased social life when compared 
to males (45%).  
 
 
Table 1. Benefits	  of	  Relocation	  (Expatriate	  Students) 

  
All 

countries Italy UK France Netherlands 
Affordable education 25% 30% *9% *37% 30% 
Quality education 66% *51% *80% 66% *79% 
Access to banking and finance 12% 9% 15% 10% 5% 
Healthcare provision 12% 12% 14% 14% *5% 
Affordable living costs 22% 26% *7% 14% 25% 
An increase in personal spending 
and disposable income 17% 25% 18% 23% *8% 
An increase in financial savings 8% 8% 8% 9% 5% 
Satisfaction with national economy 13% 10% 14% 10% 13% 
Increased/more developed social 
life 51% 58% 56% 45% 57% 
Better quality of life 50% 45% 56% 48% 52% 
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  Poland Belgium Germany Male Female 
Affordable education 28% 30% 35% 30% 22% 
Quality education *41% 59% 58% 65% 67% 
Access to banking and finance 10% 7% 11% 14% 10% 
Healthcare provision 4% 9% 12% 12% 12% 
Affordable living costs *62% 21% 35% 23% 21% 
An increase in personal spending 
and disposable income 18% 15% 13% 18% 17% 

An increase in financial savings 9% 7% 8% 8% 8% 
Satisfaction with national economy 14% 15% 15% 15% 12% 

Increased/more developed social 
life 50% 63% 42% 45% 55% 
Better quality of life 39% 49% 49% 49% 52% 

 
	  

Decision	  to	  Relocate:	  Expatriate	  Young	  Professionals	  	  

International Analysis 

The most prevalent reason for deciding to relocate according to the young 
professional sample was in order to seek further job opportunities and to 
improve career possibilities (58%). This was closely followed by the opportunity 
for personal development (47%), and in order to develop language skills and improve 
quality of life (21% respectively). Only 13% stated financial security as a reason for 
relocating. 
 
Country Level Analysis  

Taking into account national distinctions, both Belgium (82%) and the UK (64%) 
were the most popular destinations for young professionals seeking increased job 
prospects. Moreover, while 34% of people moved to the Netherlands for financial 
security (compared 13% overall and only 9% in Italy), only 28% relocated for 
personal development (compared to 53% in Italy and 52% in Belgium). Learning a 
new language was the most popular choice for expats in Italy (30%), followed by 
Germany (24%) and France (22%). Lastly, Belgium was the least favoured 
destination for cultural heritage (3%).  
 
Gender Analysis 

Replicating the trend for student expats, a higher percentage of female young 
professionals (22%) decided to relocate on the basis of learning a new language when 
compared to their male counterparts (19%). Furthermore, career prospects were also a 
more of a significant pull factor for females (60% vs. 56%).  
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Benefits	  of	  Relocation:	  Expatriate	  Young	  Professionals	  

International Analysis 

Unsurprisingly, the three most significant benefits experienced amongst the young 
professional expat population sampled were career development (67%), a better 
quality of life (51%) and an increased/more developed social life (42%).  
	  
Country Level Analysis  

Expatriates in both Belgium (82%) and the UK (75%) have benefited most from 
career development since relocating. Moreover, while 63% of expats in Poland and 
40% in Germany have experienced more affordable living costs, only 10% of their 
counterparts in the UK and 14% in France have done so. Despite this trend, expats in 
the UK and France have benefitted from an increase in personal spending (32% 
respectively), and only come behind Belgium with the highest percentage (42%).  
Lastly, the Netherlands is the country where expats have most benefited from an 
increased quality of life (69%), compared to only 31% in Poland and 36% in 
Belgium. 
 

Country	  of	  Choice	  

International Analysis 

With 90% of the entire sample of expatriates surveyed choosing their country of 
destination, it is interesting to note that the highest percentage relocated on the basis 
of the perceived lifestyle present in that country (43%). This is followed by the 
perceived economic stability of the country (37%) and the safety and comfort of the 
destination country (35%).  
 
Country Level Analysis  

Unsurprisingly, the lowest number of expats chose the Netherlands (7%) and the UK 
(8%) for the climate present (compared to 39% in Italy). The Netherlands and 
Germany (44% and 43%) were the top destination for people moving on the basis of 
safety and comfort, while the Netherlands (51%), Belgium (50%), the UK and France 
(47% respectively) were top destinations for the perceived lifestyle. Lastly, the 
highest number of expats (17%) relocated to Belgium for relationship reasons. 

	  

Expatriate	  Finance	  

Introduction	  	  

Amongst the many considerations present when young people decide to move to 
another country, understanding the financial costs and living conditions of another 
country is a key concern. This aspect of mobility, as a result, can act either as a 
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deterrent for some would be migrants or as a pull factor for others (Dickmann, 2012). 
Based on this, the following section will analyse and investigate the financial situation 
of our young expatriate sample and will demonstrate the perceptions of living costs, 
renting and accommodation, and will present the habits and expenses used for 
personal activities between each country surveyed.  
	  

Financial	  Challenges	  	  

International Analysis 

According to the international expat sample, the most challenging aspect of 
organising individual finances is in understanding the country’s living costs 
(30%). This is followed by understanding the rental and accommodation costs (23%) 
and in opening a new bank account (21%).  
	  
Country Level Analysis 

Nationally, some key differences are present with respect to the challenges faced 
when organising personal finances. While understanding the livings costs in the UK 
(33%), and in Italy and Belgium (35% respectively) is the most challenging aspect, 
understanding bank and conversion rates is the top concern in Poland (36%). Lastly, 
the most recorded difficulty in France was in setting up a new bank account (27%). 
 
Table	  2.	  Financial	  Challenges	  
  All 

countries Italy UK France Netherlands Poland Belgium Germany 
Setting up a 
new bank 
account in your 
host country 21% 15% 22% 27% 15% 16% 17% 22% 
Understanding 
bank charges 
and conversion 
rates 20% 19% 18% 21% 15% *36% 12% 23% 
Knowledge of 
your host 
country’s living 
costs 30% *35% 33% *24% 30% 24% *35% 27% 
Knowledge of 
your host 
country’s rent 
and 
accommodation 
costs 23% 29% 23% 21% *32% 20% 26% 23% 
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Living	  Costs	  

International Analysis 

Taking into account the expatriate responses internationally, the majority disagreed 
with the statement that individual living costs and daily expenditures had 
decreased since relocating (67% disagreeing or strongly disagreeing with this 
statement). Alongside this, 62% either disagreed or strongly disagreed that the 
cost of renting was low, accompanied by 56% for the cost of buying property being 
low. In contrast, a higher percentage (59%) agreed that the quality of accommodation 
in their host country was high. 
 
Country Level Analysis 

Expatriates in both the UK and France had the strongest disagreement to the 
statement that daily expenditures had decreased since moving abroad (78% and 
75% respectively) - closely followed by expatriate respondents in Belgium (69%). 
Only respondents in Poland (59%) agreed with this statement. Similarly, 75% of 
expats in the UK and 71% in France disagreed that the cost of renting had 
decreased, closely followed by Belgium 63%. 60% of expats in Poland agreed that 
the cost of accommodation had decreased. A mixed response was gathered in 
Germany with 49% disagreeing with the statement and 47% agreeing with the 
statement.  
 
This trend is again replicated with regards to the cost of buying property; with 70% of 
expats in the UK and 69% in France disagreeing the cost is low. Belgium is again 
third with 53% viewing the cost of property as high, closely followed by the 
Netherlands (51%). Moreover, mixed views are present in Germany with 42% 
agreeing and 36% disagreeing, while a higher number of expats in Poland (40%) see 
the cost of property as being low. Lastly, agreeing with the statement that the quality 
of accommodation is high is most chosen by expats in the Netherlands (68%), closely 
followed by Germany (66%), and both the UK and Poland (56% respectively).  
 

Monthly	  Disposable	  Income	  	  

International Analysis 

When asked to describe monthly finances after rental expenditure, the most 
commonly chosen amount of disposable money was 200 euros or above (28%). This 
was closely followed by 400 or above (23%) and 600 or above (17%). Unsurprisingly, 
the least chosen option was 2000 euros or above with only 1%. 
 
Country Level Analysis 

Taking into account country variants, expats in France (22%), the UK (20%), and 
Belgium (18%) are the highest percentage who have 600 euros or above available 
after rental costs. This trend is also somewhat replicated for having over 1000 euros 



	   14	  

per month available, with expats in Belgium coming first at 16%, followed by the UK 
(12%) and France (9%), compared to only 5% in Germany, and 4% in both Poland 
and the Netherlands. The highest number of expats with 200 euros or above available 
are in Poland and France (35% respectively) closely followed by in Germany (34%). 
	  

Monthly	  Expenditure	  	  

International Analysis 

Internationally the expat community sampled spend the highest amount of their 
disposable income (33% spending 100 euros or above) on food and grocery 
shopping. This is compared to only 10% spending the same amount on eating out and 
2% on personal wellness products (toiletries/beauty products). Spending below 30 
euros monthly is most common with regards to healthcare (72%), wellness products 
(63%) and hobbies (music/sport etc.) (54%). 32% of expats spend 50 euros in a 
normal month on both eating out and socialising. Lastly, a large number of expats 
spend less than 30 euros monthly (48%) on travel and transport; a majority (51%) 
spend the same on clothing.  
 

Country Level Analysis 

 
When compared to the other countries, expats in Belgium spend the most on food 
shopping with 47% spending over 100 euros monthly. Moreover, dining out and 
socialising are a more common expenditure for expats in Belgium, with the second 
highest number spending more than 100 euros eating out (14%) and socialising (11%).  
 
Transport is an important expenditure for expats in the UK, with the highest number 
spending over 100 euros monthly, coupled with the lowest number spending less than 
30 euros (33%). Spending over 100 euros monthly dining out is most common among 
expats in the UK (17%), where expats also spend the most on socialising (12% 
spending over 100 euros). Lastly, expats in the UK also spend the most on clothes, 
with 11% spending over 100 euros monthly.  
 
Contrastingly, in Germany expats spend the least amount on dining out with 45% 
spending less than 30 euros monthly. Healthcare is also a more important expenditure 
in Germany, with the highest number of expats (17%) spending 75 euros monthly.     
While dining out is also a less significant expenditure for expats living in the 
Netherlands, with 43% spending 30 euros or less in a normal month, food shopping is 
an important cost, with 42% spending over 100 euros. Expats in the Netherlands also 
spend the most on their hobbies, with 38% spending more than 50 euros. 
 
Expats residing in Italy spend less on their monthly food shopping when compared to 
the other counties, with 25% spending more than 100 euros (compared to 33% on 
average). Dining out is a significantly less important expenditure in Italy, with only 
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4% spending over 100 euros monthly. Similarly, transport is a less significant cost per 
month for expats in Poland, with the highest number (69%) spending less than 30 
euros. Expats in Poland also spend the least when compared to the other countries on 
food shopping, and the joint lowest with Germany and the Netherlands on clothes 
(only 3% spending over 100 euros).  
 
Lastly, transport is also an important cost for expats based in France, with 25% 
spending over 75 euros a month. In contrast to this hobbies are a less crucial 
expenditure, with France having the highest number of expats spending less than 30 
euros a month (59%), and none spending more than 100 euros.  
 
Table	  3.	  Monthly	  Expenditure:	  Food/Grocery	  Shopping	  –	  Country	  Level	  Analysis	  
  

All 
countries  Italy UK France Netherlands Poland Belgium Germany 

Below 30 6% 6% 10% 6% 2% 6% 2% 4% 
50 18% 19% 19% 14% 12% 21% 11% 19% 
75 20% 26% 16% 22% 21% 26% 15% 22% 
100 22% 24% 19% 25% 23% 24% 24% 24% 
100 or 
above 33% 25% 36% 34% 42% 23% 47% 30% 

 
Table	  4.	  Monthly	  Expenditure:	  Eating/Dining	  Out	  –	  Country	  Level	  Analysis	  
  

All 
countries Italy UK France Netherlands Poland Belgium Germany 

Below 30 33% 33% 29% 23% 43% 30% 29% 45% 
50 32% 36% 27% 34% 37% 40% 31% 31% 
75 16% 18% 16% 22% 12% 16% 15% 15% 
100 9% 9% 11% 12% 3% 8% 11% 6% 
100 or 
above 10% 4% 17% 9% 4% 6% 14% 4% 

	  
	  
Table	  5.	  Monthly	  Expenditure:	  Transport	  –	  Country	  Level	  Analysis	  
  All 

countries 
Italy UK France Netherlands Poland Belgium Germany 

Below 30 48% 62% *33% 41% 50% *69% 60% 57% 
50 20% 22% 19% 23% 28% 18% 26% 18% 
75 16% *9% 18% *25% 11% 8% 8% 14% 
100 9% 4% 16% 8% 6% 3% 3% 7% 
100 or 
above 7% 3% *14% 2% 4% *1% 3% 4% 

 

Financial	  Management	  	  

International Analysis 

The most common personal budget set by the international expat sample is monthly 
(51%), followed by weekly (22%) and by no budget at all (10%). Moreover, this is 
most commonly done personally (54%) and through a spreadsheet of costs (15%).  
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Country Level Analysis 

While few significant differences are present between the financial management 
trends of the surveyed expats in each country, it is interesting to note that the highest 
number manage their finances with a monthly budget in the Netherlands (61%) – 
compared to 51% on average and 46% in France.  
	  

Expatriate	  Banking	  

	  
Once relocated to another country, language barriers, cultural trends and a variety of 
institutional peculiarities can have an impact on how quickly expats settle into 
everyday life. Moreover, this can have an effect on how easily expats undertake some 
of the most fundamental aspects of life abroad, including organising their banking and 
finance needs in their country of relocation. Based on financial barriers including 
conversion rates and charges, many young people also seek the easiest means of 
handling their banking needs, including banking via digital channels and through the 
use of low cost money transfer services and non-bank products (EY, 2014). 
Resultantly, the following section will analyse the ease of transition respondents have 
had when banking abroad. Moreover it aims to identify the key priorities of 
expatriates and their banking requirements, the problems they have encountered, and 
preferences they have in terms of finance management, savings and transferring 
money.	   
	  

Banking	  Habits	  

International Analysis 

Amongst the international young expat sample, 40% have a current account and 
35% have a debit card in both their country of residence and country of origin. 
Besides, the percentages of the expats who only have a one current account or one 
debit card – either in their country of origin or in their country of residence – are very 
close (between 23% and 26%). A large majority (77%) do not make use of a 
traveller’s account or international currency card. Lastly, 34% of the respondents 
have a credit card in their country or origin, compared to only 18% in their 
country of residence. 
 
Table	  6.	  Banking	  Products/Services	  

All Countries 
Credit 
card 

Current 
account 

Debit 
card 

Savings 
account 

Traveller’s 
account/card 
(International/Eu
ropean, e.g. 
Caxton) 

Yes, in country of 
residence 18% 25% 25% 18% 9% 
Yes, in country of 
origin 34% 26% 23% 33% 9% 
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Yes, in both 17% 40% 35% 17% 5% 
No 31% 9% 16% 32% 77% 

 
 
Gender Analysis 

While few differences are present with respect to the gender of young expats and their 
banking habits, it is interesting to note that a higher percentage of male expats 
(22%) internationally have a credit card in their country of residence when 
compared to their female counterparts (15%). This trend is also replicated with 
regards to opening a current account in their country of residence (27% vs. 24%), 
alongside owning a debit card (27% vs. 24%). 
 
Student and Young Professional Analysis 

Perhaps unsurprisingly, a higher proportion of the young professional expat 
population sampled reported to have both a credit card (23%) and current 
account (30%) in their country of residence when compared to the student expat 
population (16% respectively). Moreover, a higher number also has a credit card in 
both countries (19% vs. 16%) and young professionals (38%) are more than twice as 
likely to have a current account in both countries when compared to students (16%). 
Contrastingly it is the student population (36%) who have a debit card in both 
countries (compared to 33% for young professionals).  
 
Country Level Analysis 

Credit	  Card	  
Having a credit card in both country of origin and country of residence is the most 
prevalent amongst expats in both France (22%) and Germany (21%). This is 
compared to only 10% of expats living in Belgium and 13% in Italy. Amongst the 
expats with only one credit card, while in France 26% have one in their country of 
residence, only 9% do in the Netherlands (against 44% in their country of origin), in 
Belgium 43% have one in their country of origin, and 40% do in Italy. Lastly, the 
highest percentage of expats with no credit card whatsoever is based in the UK (38%). 
 
Current	  Account	  
The highest number of expats having a current account in both country of residence 
and country of origin is recorded in Germany (45%), France and the UK (44% 
respectively). This is compared to only 17% in Italy and 29% in Poland. Additionally, 
while Italy (52%) and Belgium (44%) have the highest number of expats with only a 
current account in their country of origin, only 17% have so in both France and the 
UK. 
 
Table	  7.	  Current	  Account	  –	  Country	  Level	  Analysis	  sign	  differences	  
  

All 
countries 

Italy UK France Netherlands Poland Belgium Germany 
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Yes, in 
country of 
residence 25% 18% 31% 31% 25% 22% 18% 20% 
Yes, in 
country of 
origin 26% 52% 17% 17% 29% 38% 44% 26% 
Yes, in both 40% *17% 44% 44% 41% 29% 30% *45% 
No 9% 13% 8% 8% 6% 11% 8% 10% 

 
Debit	  Card	  	  
Similar trends are also present with respect to the use of debit cards, with having a 
debit card in both country of origin and country of residence being most prevalent in 
the UK (44%), Germany (37%) and France (36%). While the UK (35%) and France 
(24%) have the highest number of expats with only a debit card in their country of 
residence (compared to only 17% in both Italy and Poland), 43% have only a debit 
card in their country of origin in Italy, and 38% in Belgium (compared to only 13% in 
the UK).  
 
Savings	  Account	  

At 40% in Germany and 39% in Italy the highest number of young expatriates 
residing in these countries have no savings account whatsoever (compared to only 
24% in both Belgium and France). Moreover, the highest number of expatriates with a 
savings account in their country of origin is in the Netherlands (49%), Belgium (46%) 
and Italy (43%). While only 9% of the surveyed expats in Italy have a savings 
account in their country of residence, 26% have on in the UK and 21% in France. 
Lastly, while having a savings account in both countries is rare (17% on average), 
24% have both in France and 21% in the UK. 
	  
Money	  Services	  Business	  Account	  (Foreign	  Exchange	  and	  International	  

Payments).	  

A significant majority or expats residing in Belgium (86%) and the Netherlands 
(84%) make no use of a money services business account/non-bank financial 
institution account (e.g. Caxton FX). While still in the majority, this trend is less 
prevalent in Italy (66%), and in Poland and the UK (77% respectively). Moreover, the 
lowest number of expats with a traveller’s account in their country of residence is 
recorded in Belgium (3%) as compared to 10% in the UK, France and Italy.  
 

Difficulties	  Encountered	  When	  Opening	  Up	  New	  Products/Accounts	  

International Analysis 

While 72% of the respondents found it easy or very easy to open a current 
account in their host country, 52% found it difficult or very difficult to obtain a 
rental guarantee. More surprisingly, and despite it being one of the most commonly 
used banking products, 28% of the sampled expats internationally found it difficult to 
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get a new credit card in their country of relocation, with 12% finding it very difficult. 
This is compared to only 6% finding it difficult to open a savings account. 
 
Table	  8.	  Difficulties	  Encountered	  When	  Opening	  a	  Current	  Account	  –	  Country	  Level	  
Analysis	  	  
  All 

countries 
Italy UK France Netherlands Poland Belgium Germany 

Very difficult 6% 10% 4% 10% 4% 9% 5% 3% 
Difficult 23% *32% 20% 30% *7% 18% 27% 23% 
Easy 54% 47% 58% 47% *67% 50% 49% 54% 
Very Easy 18% *11% 18% 13% 21% 23% 19% 20% 

 
 
Country Level Analysis 

As demonstrated by the country level analysis it is interesting to note that Italy and 
France are the two countries where it is most difficult to open a new bank 
account. Contrastingly, expats in the Netherlands found this process the most 
straightforward.  Indeed, while in the Netherlands 67% of the respondents found it 
easy to open a current account in their host country (21% stated it was very easy), 
only 47% found it easy in Italy and France. Similarly, 47% of those who live Italy had 
difficulties in opening a savings account, compared to only 21% in the Netherlands. 
Moreover, in France, only 28% found it easy to obtain a rental guarantee, compared to 
58% in the Netherlands. 
 

Opening	  an	  Account:	  Key	  Determinants	  

International Analysis 

For the respondents, the three most important factors having an impact on the 
decision to open an offshore account are: the reputation of the bank (47%), the 
quality of the online banking service (44%) and the special offers available for 
young expatriates (37%). On the contrary, only 7% of the surveyed expats consider 
the ease of acceptance for credit as an important factor, while only 8% pay attention 
to the availability of loans and finance. 
 
Country Level Analysis 

Nationally, in the Netherlands the second most important factor after online banking 
service (48%) is the ease and speed of opening an account (46%). This is compared to 
only 22% in Italy and 25% in Poland. Moreover, while only 31% of the surveyed 
young expats in the UK pay much attention to the availability of special offers for 
young expatriates, 49% of those who reside in France do so. 
 
Table	  9.	  Opening	  an	  Account:	  Key	  Determinants	  –	  Country	  Level	  Analysis	  
  

All 
countries Italy UK France Netherlands Poland Belgium Germany 

Reputation of bank 47% 35% 56% 44% 43% 38% 39% 48% 
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Global 
reach/network 25% 21% 27% 21% 20% 21% 19% 30% 
Special offers for 
young expatriates 37% 37% *31% *49% 40% 35% 35% 39% 
Good interest rates 22% 26% 24% 20% 21% 27% 19% 18% 
Transparency of 
bank charges 28% 29% 28% 25% 30% 27% 20% 30% 
Availability of loans 
and finance 8% 10% 7% 5% 3% 7% 6% 11% 
Online banking 
service/provision 44% 36% 48% 37% 48% 41% 36% 48% 
Ease and speed of 
opening an 
account 34% *22% 39% 41% *46% 25% 30% 31% 
Ease of 
acceptance for 
credit 7% 9% 8% 7% 6% 7% 5% 6% 

	  

Opening	  an	  Account:	  Key	  Challenges	  

International Analysis 

Among the surveyed young expats, the most frustrating aspect of opening an 
account in their host country was the amount of documentation required (37%). 
Furthermore, 22% also complained about the lack of clear information, and 25% 
found the duration of the process to be too long. 
	  
Country Level Analysis 

Some strong differences however appear at the country level analysis. While 50% of 
the surveyed expats in France found the amount of documentation to be the most 
challenging aspect of opening an account, only 15% amongst those who live in 
Poland stated the same. But on the other hand, expats in Poland 37% experience a 
higher level of difficulty with regards to the language barrier. This trend was 
replicated in Germany (38%) 
	  

Money	  Transfer	  Services	  

International Analysis 

Amongst our sample, the majority of young expats do not use money transfer 
services either to send money home (59%) or abroad (51%). Moreover, they also 
tend to use these services more frequently with their country of origin bank account 
(18% to send money home and 24% to send money abroad, against 16% and 17% 
respectively with their country of residence bank account). Moreover, 12% use a third 
party transfer service to send money abroad, and 11% to send money home. 
	  
Country Level Analysis 

Only 12% of those who reside in the Netherlands transfer money with their country of 
residence bank account (compared to 18% in both Italy and the UK), while a higher 
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percentage (23%) do so with their country of origin bank account (against 15% in 
both France and the UK). Young expats in the UK tend more to use a third party 
service to transfer money (14% to send money home, 17% to send money abroad) 
when compared to those who reside in Belgium (6% and 7% respectively) and the 
Netherlands (6% for each). 
	  

Personal	  Finance	  Management	  

International Analysis 

Most of the surveyed young expats use online banking for managing their 
personal finances, either in their country of origin (34%) or in their country of 
residence (36%). Moreover, 16% make use of mobile banking, a trend somewhat 
unsurprising for the young generation. On the contrary, only 3% use telephone 
banking, both in their country of origin and their country of residence, and only 1% 
have a financial advisor.  
	  
Country Level Analysis 

While 50% of the surveyed young people who relocated to Italy use online banking in 
their country of origin, only 18% use it in their country of residence. In comparison to 
this, these figures are 23% and 40% respectively amongst those who reside in the UK. 
Taking into account the use of mobile banking, 25% of the surveyed young expats in 
the UK reported to use it, compared to only 13% of those who live in France and 14% 
in Poland. 
 
Table	  10.	  Personal	  Finance	  Management	  
  

All 
countries Italy UK France Netherlands Poland Belgium Germany 

Online banking 
(country of origin 
account) 34% *50% *23% 33% 38% 44% 46% 38% 
Online banking 
(country of 
residence 
account) 36% *18% 40% 41% 38% 26% 26% 38% 
Telephone 
banking (country 
of origin 
account) 3% 5% 1% 2% 2% 3% 3% 6% 
Telephone 
banking (country 
of residence 
account) 3% 3% 3% 2% 2% 5% 2% 3% 
Mobile banking 16% 15% *25% *13% 19% 14% 17% 7% 
Visiting bank in 
person 8% 9% 8% 9% 2% 7% 6% 8% 
Use of financial 
advisor 1% 1% 1% 0% 0% 1% 0% 1% 
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Non-‐Bank	  Financial	  Products/Services	  

Some institutions provide banking services without a banking license, including 
private equity funds, payday lending companies and insurance companies. Resultantly 
the respondents to the survey were asked if they use, or would consider using the 
services of several non-bank financial institutions.  
 
International Analysis 

 

According to the findings, the non-bank financial products or services are rarely used 
(8% on average), with an exception regarding the credit/debit/purchasing card (21%) 
and the foreign currency exchange (16%). The possibility to use one of these products 
is however moderate on average (24%). Contrastingly, the highest number of expats 
stated that they would not consider using the services provided by non-bank 
institutions (37% on average), with more than 40% stating this for cash management, 
investment banking, mortgage and loans or borrowing. 
 
Table	  11.	  The	  Use	  of	  Non-‐Bank	  Financial	  Products/Services	  

All 
Countries 

Credit/de
bit/purcha
sing cards 

Foreign 
currency 
exchange 

Cash 
manage
-ment 

Invest-
ment 
banking 

Loans/ 
Borrowin
g 

Retirement
/pension 
plan 

Home 
insuran
ce/cont
ents 
insuran
ce 

Mort-
gage 

Personal 
finance 
manage
ment 

Already 
use *21% *16% 9% 4% 4% 4% 7% 2% 5% 
Would 
consider 
using 20% 31% 22% 24% 21% 26% 28% 21% 27% 
Would not 
consider 
using 33% 27% *40% *40% 46% 36% 34% 

*41
% 37% 

Don't 
know 25% 26% 29% 31% 28% 34% 32% 36% 32% 

 
 
Country Level Analysis 

With respect to the international comparisons, some key country differences can be 
underlined. In general, the willingness of expats to make use of non-bank products 
and services is higher when residing in both Italy and the UK when compared to 
Poland, with 46% of expats in Poland being unwilling to consider the use of these 
services in the future (compared to 36% in the UK and Italy). However, this trend is 
unsurprisingly reversed with regards to foreign currency exchange, with 23% of those 
who relocated to Poland already making use of these services through a non-bank 
institution. This is compared to only 13% in Italy. 
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Gender Analysis 

According to the results female expats are less inclined to use non-bank financial 
products and services. As a result, only 3% of them already used a non-bank 
retirement plan (against 6% amongst the male respondents) while only 22% would 
consider using these services for investment-banking (compared to 28% for men) 
Lastly, 39% were unsure whether they would take a mortgage (compared to 30% for 
the men). 
 

Satisfaction	  with	  Expatriate	  Life	  

International Analysis 

Overall the majority (96%) of expats are satisfied with life in their new country of 
residence. Moreover, 10% are extremely satisfied and 49% very satisfied with expat 
life. 
 
Country Level Analysis 

According to the national analysis expat life in the Netherlands is very well received, 
with 71% stating they were either very satisfied or extremely satisfied (61% and 10% 
respectively) with life since relocating (compared to 55% in France and 56% in the 
UK). 15% of expats in Germany stated they were extremely satisfied with life since 
relocating - the highest number internationally. The UK has the largest population at 
40% who are somewhat satisfied with expat life.   
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Appendix	  

Push/Pull	  Factors	  

	  
Table	  1.	  Decision	  to	  Relocate	  (Expatriate	  Students)	  
	  

Male Female 

48.0% 45.3% 

38.1% 39.8% 

27.7% 36.0% 

28.9% 25.9% 

34.0% 30.2% 

8.6% 6.7% 

6.2% 5.8% 

8.4% 10.3% 

	  
	  
Table	  2.	  Decision	  to	  Relocate	  (Expatriate	  Students	  –	  Country	  Analysis)	  
	  
  Italy UK France Netherlands Poland Belgium Germany 
It was an opportunity to 
study abroad my 
university/high school 
provided 55% 40% 45% 38% 66% 53% 49% 
I wanted to experience 
another culture 50% 33% 37% 44% 38% 39% 40% 
I wanted to learn 
another 
language/improve my 
language skills 39% 23% 38% 15% 29% 39% 42% 
I wanted to relocate 
based on the availability 
of better/quality 
education 9% 41% 23% 36% 14% 15% 22% 
I wanted to improve my 
CV to maximise my 
career opportunities in 
the future 29% 38% 28% 39% 28% 37% 27% 
The education was 
more affordable and 
more accessible 5% 6% 10% 13% 10% 8% 10% 
Cultural heritage of 
destination/host country 6% 6% 13% 1% 7% 1% 5% 
Perceived lifestyle of 
destination/host country 7% 14% 6% 15% 8% 7% 5% 

	  

  
All countries 

  

It was an opportunity to study abroad my 
university/high school provided 46% 
I wanted to experience another culture 38% 
I wanted to learn another language/improve 
my language skills 33% 
I wanted to relocate based on the availability of 
better/quality education 27% 
I wanted to improve my CV to maximise my 
career opportunities in the future 32% 
The education was more affordable and more 
accessible 8% 
Cultural heritage of destination/host country 6% 

Perceived lifestyle of destination/host country 
9% 
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Table	  3.	  Benefits	  of	  Relocation	  (Expatriate	  Students)	  
  

All 
countries Italy UK France Netherlands 

Affordable education 25% 30% 9% 37% 30% 
Quality education 66% 51% 80% 66% 79% 
Access to banking and finance 12% 9% 15% 10% 5% 
Healthcare provision 12% 12% 14% 14% 5% 
Affordable living costs 22% 26% 7% 14% 25% 
An increase in personal spending 
and disposable income 17% 25% 18% 23% 8% 
An increase in financial savings 8% 8% 8% 9% 5% 
Satisfaction with national economy 13% 10% 14% 10% 13% 
Increased/more developed social 
life 51% 58% 56% 45% 57% 
Better quality of life 50% 45% 56% 48% 52% 

  Poland Belgium Germany Male Female 
Affordable education 28% 30% 35% 30% 22% 
Quality education 41% 59% 58% 65% 67% 
Access to banking and finance 10% 7% 11% 14% 10% 
Healthcare provision 4% 9% 12% 12% 12% 
Affordable living costs 62% 21% 35% 23% 21% 
An increase in personal spending 
and disposable income 18% 15% 13% 18% 17% 

An increase in financial savings 9% 7% 8% 8% 8% 
Satisfaction with national economy 14% 15% 15% 15% 12% 
Increased/more developed social 
life 50% 63% 42% 45% 55% 
Better quality of life 39% 49% 49% 49% 52% 

	  
	  
	  
Table	  4.	  Decision	  to	  Relocate	  (Expatriate	  Young	  Professionals)	  

  All countries 
Male Female 

Job prospects/career opportunities available 58% 56.4% 60.2% 
Financial wealth/security 13% 14.9% 11.1% 
Personal development 47% 45.5% 45.1% 
Cultural heritage of destination/host country 10% 11.0% 9.0% 
Perceived lifestyle of destination/host country 13% 12.0% 13.5% 
Standard of living/quality of life 21% 23.6% 20.1% 
To learn/develop language skills 21% 18.8% 22.4% 

	  
	  
Table	  5.	  Decision	  to	  Relocate	  (Expatriate	  Young	  Professionals)	  

  
Italy UK France Netherlands Poland Belgium Germany 

Job 
prospects/career 
opportunities 41% 64% 52% 56% 60% 82% 55% 
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Table	  6.	  Benefits	  of	  Relocation	  (Expatriate	  Young	  Professionals)	  
	  
  All 

countries Italy UK France Netherlands 
Career advancement/development 67% 54% 75% 66% 63% 
Access to banking and finance 12% 15% 16% 9% 6% 
Healthcare provision 15% 20% 8% 22% 16% 
Affordable living costs 25% 30% 10% 14% 19% 
An increase in personal spending 
and disposable income 29% 25% 32% 32% 22% 
An increase in financial savings 18% 15% 18% 14% 25% 
Satisfaction with national economy 18% 13% 16% 16% 25% 
Increased/more developed social 
life 42% 54% 43% 48% 28% 

Better quality of life 
51% 49% 55% 56% 

57 
 

69% 

 Poland Belgium Germany Male Female 
Career advancement/development 65% 82% 61% 67% 60% 
Access to banking and finance 21% 5% 9% 16% 9% 
Healthcare provision 13% 12% 21% 16% 15% 
Affordable living costs 63% 26% 40% 31% 24% 
An increase in personal spending 
and disposable income 27% 42% 25% 32% 26% 
An increase in financial savings 15% 17% 20% 17% 14% 

Satisfaction with national economy 13% 12% 23% 16% 16% 
Increased/more developed social 
life 38% 43% 39% 40% 46% 
Better quality of life 31% 36% 45% 42% 50% 
	  
	  
	  
	  
	  
	  
	  

available 
Financial 
wealth/security 9% 10% 9% 34% 10% 9% 16% 
Personal 
development 53% 45% 50% 28% 44% 52% 48% 
Cultural heritage 
of 
destination/host 
country 21% 8% 8% 13% 13% 3% 9% 
Perceived 
lifestyle of 
destination/host 14% 12% 15% 16% 15% 3% 13% 
Standard of 
living/quality of 
life 20% 24% 16% 28% 31% 16% 20% 
To learn/develop 
language skills 30% 19% 22% 6% 19% 17% 24% 
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Table	  7.	  Country	  of	  Choice	  

	  

Expatriate	  Finance	  	  

	  
Table	  8.	  Living	  Costs	  

All countries 

“My cost of living 
(daily expenditure) 
has been reduced 
since relocating 
abroad” 

“The cost of 
renting property is 
low in my country 
of relocation/host 
country” 

“The cost of 
buying property is 
low in my country 
of relocation/host 
country” 

“The quality of 
accommodation is 
high in my country 
of relocation/host 
country” 

Strongly disagree 31% 31% 28% 10% 
Disagree 36% 31% 28% 27% 
Agree 22% 23% 19% 41% 

Strongly agree 9% 12% 9% 18% 

Don't know 3% 3% 15% 5% 

	  
Table	  9.	  Living	  Costs:	  Expat	  Experiences	  	  
  All 

countries Italy UK France Netherlands Poland Belgium Germany 
Strongly 
disagree 31% 23% 45% 44% 21% 9% 30% 16% 
Disagree 36% 38% 33% 31% 44% 28% 39% 40% 
Agree 22% 32% 15% 17% 22% 38% 20% 25% 
Strongly 
agree 9% 5% 5% 5% 9% 21% 8% 15% 
Don't know 3% 2% 2% 3% 4% 3% 2% 4% 

	  
	  

  
All 

countries Italy UK France Netherlands Poland Belgium Germany 
Safety and 
comfort of host 
country 35% 22% 36% 23% 44% 38% 27% 43% 
Climate of host 
country 12% 39% 8% 9% 7% 12% 8% 12% 
Economic stability 
of host country 37% 17% 43% 23% 29% 31% 34% 47% 
Sport and leisure 
activities 
available 9% 9% 11% 9% 10% 6% 5% 7% 
Relationship/love 12% 13% 8% 14% 11% 15% 17% 14% 
Cultural heritage 
of 
destination/host 
country 33% 52% 27% 52% 23% 39% 27% 26% 
Perceived 
lifestyle of 
destination/host 
country 43% 41% 47% 47% 51% 43% 50% 35% 
Other (please 
specify) 19% 10% 20% 24% 25% 17% 33% 16% 
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Table	  10.	  Monthly	  Disposable	  Income	  

  All 
countries Italy UK France Netherlands Poland Belgium Germany 

100 10% 10% 8% 10% 7% 13% 9% 13% 
200 or 
above 28% 32% 20% 28% 35% 35% 19% 34% 
400 or 
above 23% 30% 19% 21% 30% 24% 28% 22% 
600 or 
above 17% 16% 20% 22% 12% 12% 18% 13% 
1000 or 
above 8% 6% 12% 9% 4% 4% 16% 5% 
1500 or 
above 3% 1% 5% 2% 2% 3% 5% 3% 
2000 or 
above 1% 1% 2% 0% 0% 1% 1% 2% 

	  
 
Table	  11.	  Monthly	  Expenditure:	  Healthcare	  –	  Country	  Level	  Analysis	  
  

All 
countries Italy UK France Netherlands Poland Belgium Germany 

Below 30 54% 54% 50% 59% 47% 58% 58% 58% 
50 26% 27% 27% 23% 38% 28% 27% 24% 
75 11% 12% 13% 12% 9% 8% 8% 11% 
100 5% 5% 6% 6% 3% 5% 5% 4% 
100 or 
above 3% 2% 4% 0% 3% 2% 3% 3% 

	  
Table	  12.	  Financial	  Management:	  Frequency	  
  All countries Italy UK France Netherlands Poland Belgium Germany 

Weekly 22% 22% 24% 23% 18% 19% 22% 21% 
Bi-weekly 8% 11% 6% 6% 5% 8% 8% 11% 
Monthly 51% 52% 50% 46% 61% 53% 52% 51% 
Annually 3% 3% 3% 3% 3% 2% 3% 2% 

None of 
the above 10% 7% 11% 12% 12% 9% 12% 9% 

	  
Table	  13.	  Financial	  Management:	  Tools	  
  

All 
countries Italy UK France Netherlands Poland Belgium Germany 

An 
Independent 
financial 
advisor 2% 5% 1% 2% 2% 3% 1% 1% 
A personal 
budget 54% 51% 58% 50% 54% 49% 46% 53% 
An online 
budget 
company 
(Schwab 
MoneyWise, 
the Money 
Advice 
Service). 3% 5% 3% 2% 1% 4% 3% 5% 
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A 
spreadsheet 
of costs 15% 10% 14% 16% 20% 12% 19% 16% 
None of the 
above 26% 28% 25% 30% 24% 32% 31% 25% 

	  

Expatriate	  Banking	  

	  
Table	  14.	  Banking	  Products/Services	  –	  Gender	  

All 
Countries 
  

Credit card Current account Debit card Savings 
account 

Traveller’s 
account/card 
(International/Euro
pean, e.g. Caxton) 

Male Female Male Female Male Female Male Female Male Female 

Yes, in 
country 
of 
residence 22.1% 14.6% 27.0% 23.7% 27.3% 24.0% 20.2% 15.7% 10.1% 7.7% 
Yes, in 
country 
of origin 30.1% 36.5% 24.7% 27.2% 23.4% 23.0% 32.1% 34.5% 8.6% 9.4% 
Yes, in 
both 17.6% 16.2% 38.4% 40.7% 35.3% 35.3% 19.2% 15.7% 6.4% 4.3% 

No 
30.2% 32.7% 9.9% 8.4% 14.0% 17.7% 28.5% 34.1% 74.9% 78.6% 

	  
Table	  15.	  Banking	  Products/Services	  –	  Students/Young	  Professionals	  

All 
Countries 
  

Credit card Current 
account 

Debit card Savings 
account 

Traveller’s 
account/card 
(International/Euro
pean, e.g. Caxton) 

Stu-
dent 

Wor-
kers 

Stu-
dent 

Wor-
kers 

Stu-
dent 

Wor-
kers 

Stu-
dent 

Wor-
kers Student Workers 

Yes, in 
country of 
residence 15.9% 23.0% 15.9% 30.3% 24.5% 27.3% 16.2% 21.5% 8.1% 10.3% 
Yes, in 
country of 
origin 35.6% 28.8% 35.6% 23.7% 23.2% 23.4% 34.2% 30.7% 9.2% 8.2% 

Yes, in both 16.0% 19.0% 16.0% 37.7% 36.1% 32.6% 17.9% 15.2% 5.4% 5.5% 

No 32.5% 29.3% 32.5% 8.3% 16.1% 16.8% 31.7% 32.6% 77.2% 76.0% 

	  
Table	  16.	  Credit	  Card	  –	  Country	  Level	  Analysis	  
  

All 
countries Italy UK France Netherlands Poland Belgium Germany 

Yes, in 
country of 
residence 18% 19% 16% 26% 9% 15% 17% 19% 
Yes, in 
country of 
origin 34% 40% 32% 26% 44% 37% 43% 33% 
Yes, in both 17% 13% 15% 22% 14% 15% 10% 21% 
No 31% 27% 38% 26% 33% 33% 30% 27% 
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Table	  17.	  Savings	  Account	  –	  Countries	  
  All 

countries 
Italy UK France Netherlands Poland Belgium Germany 

Yes, in 
country of 
residence 18% 9% 26% 21% 14% 14% 16% 10% 
Yes, in 
country of 
origin 33% 43% 25% 31% 49% 38% 46% 35% 
Yes, in both 17% 9% 21% 24% 12% 13% 14% 15% 
No 32% 39% 29% 24% 25% 35% 24% 40% 

	  
Table	  18.	  Difficulties	  Encountered	  when	  Opening	  up	  new	  products/Accounts	  

All Countries 
Current 
account Credit card 

Savings 
account 

Rental 
guarantee 

Very difficult 6% 12% 6% 14% 
Difficult 23% 28% 25% 38% 
Easy 54% 47% 52% 39% 
Very Easy 18% 13% 17% 9% 

	  
Table	  19.	  Difficulties	  Encountered	  when	  opening	  a	  Credit	  Card	  –	  Country	  Level	  
Analysis	  	  
  

All 
countries Italy UK France Netherlands Poland Belgium Germany 

Very difficult 12% 10% 13% 12% 13% 10% 12% 13% 
Difficult 28% 32% 30% 27% 28% 25% 34% 25% 
Easy 47% 48% 46% 49% 51% 49% 41% 46% 
Very Easy 13% 10% 11% 12% 8% 17% 13% 16% 

	  
Table	  20.	  Challenging	  Aspects	  of	  Opening	  an	  Account	  

  
All 

countries 
Italy UK France Netherlands Poland Belgium Germany 

Rigorous 
compliance 
requirements 19% 15% 

24
% 20% 11% 7% 14% 19% 

No clear 
information 22% 27% 

18
% 23% 18% 29% 18% 25% 

Length/duration 
of the process 25% 23% 

30
% 30% 17% 14% 19% 22% 

Language 
barrier/difficultie
s 26% 33% 

14
% 26% 30% 37% 14% 38% 

Amount of 
documentation/p
aperwork 37% 29% 

41
% 50% 22% 15% 27% 38% 

	  
Table	  21.	  Money	  Transfer	  Services	  to	  Send	  Money	  Home	  

  

All 
countries 

Italy UK France Netherlands Poland Belgium Germany 
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Yes (with my 
country of 
origin bank 
account) 18% 25.1% 14.8% 14.9% 22.8% 18.3% 19.8% 18.6% 
Yes (with my 
country of 
residence bank 
account) 16% 18.0% 17.9% 16.4% 11.7% 15.7% 16.6% 14.5% 
Yes (with a 
third party 
transfer 
service (e.g 
Transferwise/
MoneyGram) 11% 9.2% 14.3% 11.9% 5.6% 9.2% 6.4% 9.8% 

No 
59% 50.7% 57.1% 60.1% 63.6% 61.1% 61.1% 62.5% 

	  
Table	  22.	  Money	  Transfer	  Services	  to	  Send	  Money	  Abroad	  

  

All 
countries 

Italy UK France Netherlands Poland Belgium Germany 

Yes (with my 
country of 
origin bank 
account) 24% 26.5% 20.4% 24.1% 30.9% 24.0% 29.0% 27.0% 
Yes (with my 
country of 
residence bank 
account) 17% 20.5% 18.1% 17.0% 18.5% 14.9% 18.4% 14.2% 
Yes (with a 
third party 
transfer 
service (e.g 
Transferwise/
MoneyGram) 12% 10.4% 16.6% 11.0% 7.4% 10.0% 6.0% 11.2% 

No 
51% 46.2% 51.3% 51.5% 47.5% 54.6% 52.3% 52.7% 

	  
	  
Table	  23.	  The	  Use	  of	  non-‐bank	  Financial	  Products/Services	  –	  Gender	  Analysis	  

Female 
Credit/de-
bit/purcha
sing cards 

Foreign 
currency 
exchange 

Cash 
manage

ment 

Invest-
ment 

banking 

Loans/ 
borrowin

g 

Retire-
ment/ 
pen-
sion 
plan 

Home 
insurance
/contents 
insurance 

Mort-
gage 

Personal 
finance 

manage-
ment 

Already use 
21.1% 16.4% 9.1% 3.6% 3.1% 3.3% 6.1% 1.3% 4.9% 

Would 
consider using 

17.6% 28.3% 20.6% 21.6% 20.5% 24.7% 26.7% 
19.0

% 24.8% 
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Would not 
consider using 

33.7% 27.3% 38.9% 40.7% 46.3% 35.5% 32.4% 
40.8

% 35.7% 

Don't know 

27.5% 28.1% 31.4% 34.1% 30.2% 36.5% 34.8% 
38.9

% 34.6% 

Male 
Credit/de
bit/purcha
sing cards 

Foreign 
currency 
exchange 

Cash 
manage

ment 

Invest-
ment 

banking 
Loans/b
orrowing 

Retire
ment/p
ension 

plan 

Home 
insurance
/contents 
insurance 

Mort-
gage 

Personal 
finance 
manage

ment 

Already use 

21.6% 16.1% 9.0% 5.6% 5.2% 5.7% 7.8% 3.0% 5.5% 

Would 
consider using 

23.4% 33.9% 23.8% 27.8% 22.6% 27.6% 28.8% 
24.1

% 29.2% 

Would not 
consider using 

33.2% 26.5% 40.8% 39.9% 46.4% 36.4% 35.3% 
42.5

% 38.3% 

Don't know 

21.8% 23.5% 26.4% 26.7% 25.8% 30.3% 28.1% 
30.3

% 27.0% 

	  
Table	  24.	  The	  Use	  of	  non-‐bank	  	  Foreign	  Currency	  Exchange	  –	  Country	  Level	  
Analysis	  

  
All 

countries Italy UK France Netherlands Poland Belgium Germany 

Already use 16% 13% 17.14% 15.20% 15.53% 22.91% 16.37% 14.63% 
Would consider 
using 31% 33% 32.47% 27.66% 26.09% 31.72% 28.47% 30.95% 
Would not 
consider using 27% 25% 25.45% 31.91% 34.78% 20.70% 27.40% 26.53% 
Don't know 26% 29% 24.94% 25.23% 23.60% 24.67% 27.76% 27.89% 

	  
Table	  25.	  The	  Use	  of	  non-‐bank	  Investment	  banking	  –	  Country	  Level	  Analysis	  

  All 
countries 

Italy UK France Netherlands Poland Belgium Germany 

Already use 4% 7% 5.25% 3.66% 2.52% 1.83% 3.20% 4.10% 
Would consider 
using 24% 24% 27.56% 23.78% 19.50% 17.81% 22.06% 22.87% 
Would not 
consider using 40% 36% 36.48% 41.16% 51.57% 46.12% 41.99% 41.30% 
Don't know 31% 33% 30.71% 31.40% 26.42% 34.25% 32.74% 31.74% 

	  
 


